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ENGLISH HERITAGE 

Member rejoining eDM

Entice lapsed English Heritage 
members to rejoin by creating 
excitement around the upcoming 
St George’s Day celebrations across 
a number of English Heritage sites. 
Backed up by clear features and 
benefits of membership.

THE BRIEF 



UNLIMITED 
ACCESS TO OVER 
400 HISTORIC 
PLACES WITH 

20% OFF †
MEMBERSHIP
by annual Direct Debit

Kenilworth Castle and Elizabethan Garden

Bolsover Castle

WHAT YOU  
CAN GET UP TO 
THIS YEAR
 Immerse yourself in the legend of 

 King Arthur.
 Try on the clothes of 1930s 

 millionaires in an Art Deco palace.
 Stand where King Harold fell in 1066.
 See inside Queen Victoria’s personal 

bathing machine.
 Walk in the footsteps of your 

 Neolithic ancestors at Stonehenge.
 Follow the dramatic journey of a wounded WWll fighter pilot.
 Watch a cannon being loaded to defend a Tudor coastal fortress.
 Wonder as knights battle it out in a joust. 

Enjoy all of this and much more with an English Heritage membership.

PLAY YOUR PART 
IN HISTORY THIS YEAR

HAVE A 
HISTORIC YEAR
As soon as you join, you’ll be able 
to interact with 6,000 years of 
England’s history – and do some 
serious exploration into  
England’s story. 

Enjoy over 400 historic places and 
hundreds of events all year long. 

FREE ENTRY 
FOR UP TO SIX 
CHILDREN*

Looking to give the children days 
out to remember all year round?

Membership means you can 
visit our places as often as you 
like and bring along up to six 
children each time*.

JOIN NOW FOR

20%OFF †
MEMBERSHIP
by annual Direct Debit

ehjoin.org.uk 
0370 333 0601

Use code

STORY09

Framlingham Castle

History isn’t just something to read about;  
it’s something to experience.  
 
As a Member of English Heritage, you won’t just be 
able to see, feel and live history first-hand all year 
round; you’ll also be helping to keep the story of 
England alive for future generations. 

Play your part in 2019 and join English Heritage  
today at ehjoin.org.uk

Scarborough Castle

CONSERVATION IN ACTION
The places in our care span six millennia and include palaces, 
houses, hill figures, castles, abbeys, industrial sites, Roman forts 
and deserted medieval villages. Caring for these places and their 
collections is a cornerstone of everything we do.  The generous 
support of many donors enables us to do this. 
We have now embarked on the largest 
conservation programme in our history with 
highly skilled work being carried out.

Woolpack Battery, Isles of Scilly

EXPERIENCE 
6,000 YEARS OF 
HISTORY – ALL 
YEAR ROUND 

*Membership includes six accompanying children per adult Member, 
under 18 and within the family group. 
†Offer is only available by annual Direct Debit.
Offer not in conjunction with any other promotion.
Prices valid until 31st March 2019.

The English Heritage Trust is a charity, no.1140351,  
and a company, no.07447221, registered in England.

6 REASONS TO JOIN TODAY

1 4

2 5

63

Unlimited access to  
over 400 historic places

Free entry for up to  
six children* 

Free handbook to  
plan inspiring days out,  
worth £10.95

Free or reduced price 
entry to our exciting events

Exclusive Members’ 
Magazine, four times a year

Members' Rewards - 
exclusive special offers on 
great brands

Dover Castle

JOIN NOW

ehjoin.org.uk 
0370 333 0601

Use code

STORY09

Family (one adult) £56.00 £44.80
Family (two adults) £99.00 £79.20
Senior £49.00 £39.20
Joint Senior £74.00 £59.20
Other membership types are available.

LIMITED OFFER 

20% OFF†

Offer is only available by annual Direct Debit.

To get recipients to join English 
Heritage by providing a clear offer of 
20% off annual membership, while 
showing the benefits and value for 
money membership offers.

THE BRIEF 

ENGLISH HERITAGE 

Membership DM



Promote three brand new beers 
created by Guinness’s Open Gate 
brewery, sent to people who opted in 
to communications from 
Diageo brands

THE BRIEF 

DIAGEO

Open Gate new beers eDM



Part of a wider conceptual project I 
helped create for a new visitor email 
programme – post-booking, two 
weeks before arrival, 24 hours before 
arrival and post-visit. This was the 
email sent after people had visited 
to ask them for a review of the tour. 
Worked closely with agency ACD to 
provide three original concepts.

THE BRIEF 

DIAGEO

Guinness Storehouse visitor 
eDM programme



GREAT WESTERN RAILWAY

Visit Wales by GWR train eDM

To encourage people who opted in to 
receiving communications from GWR 
to visit Wales during Visit Wales Year 
of Discovery by GWR train.

THE BRIEF 



GREAT WESTERN RAILWAY

New Seatfrog app push notification

To promote the download and use of a 
new app to opted in GWR customers. 
The Seatfrog app allows passengers 
to book first class carriage upgrades 
by bidding right up to departure. 

THE BRIEF 



PETS AT HOME

VIP app download eDM 

Create an eDM to tell VIP member 
customers that the Pets at Home 
VIP app was celebrating becoming 
one year old. And show the benefits 
of downloading and using it while 
promoting a 5% off welcome voucher.

THE BRIEF 



WHITBREAD

Premier Inn Business 
Booker eDM

To promote Business Booker, a tool 
that allows easier, cheaper hotel 
room booking for businesses, off the 
back off the clocks going back. This 
was a repurposing of an earlier eDM I 
created when the clocks went forward 
earlier in the year. 

THE BRIEF 



DIAGEO

Roe & Co whisky 
distillery tour eDM

A creative brief with an art director 
to provide concepts to promote 
a distillery tour for a new Diageo 
product to opted in customers. 
Unfortunately, the client watered 
down the original concept quite 
significantly! I did what I could and 
the client was happy. 

THE BRIEF 



DIAGEO

Tanqueray competition flyer

To create a partnership flyer designed 
to sit in foyers and on bars in six ATG-
owned theatres in the UK to promote 
Tanqueray. And give theatre-lovers 
the chance to win free tickets.

THE BRIEF 

ACT  NOW

SCAN TO  
ENTER  IN  
2  M INUTES

*Bristol Hippodrome, Manchester Palace, Piccadilly Theatre or Savoy Theatre 
This competition is intended for UK and Republic of Ireland residents aged 18 and over only. For full T&Cs 
please visit https://www.winwithtanqueray.com/
Registered office: Diageo Great Britain Limited. Lakeside Drive, Park Royal, London NW10 7HQ. Company 
No. 00507652

Here’s your chance to win four theatre tickets to a performance at one of four 
classic Ambassador Theatre Group venues*, including drinks and nibbles in the VIP 

Lounge before the show. All courtesy of Tanqueray, official partner of ATG. 

Don’t miss out, visit www.winwithtanqueray.com to enter.

W I N  Y O U R
D R E A M  T I C K E T S

C U R T A I N  U P  O N  A N  
E X C L U S I V E  C O M P E T I T I O N



VOLVO

Used car event eDM

To tell existing Volvo customers about 
an upcoming event where they could 
learn more about Volvo cars and 
upgrade their Volvo car. I came up 
with a number of concepts with an 
art director.

THE BRIEF 



ROYAL MAIL

Complete series of 
customer journey eDMS

To update the emails 
customers receive from 
Royal Mail throughout the 
parcel delivery process. 
The originals used lots 
of jargon and were really 
long-winded (they didn’t 
even seem to be in their 
own brand guidelines tone 
of voice). So I trimmed 
them right back and 
simplified the language to 
get each communication 
across more easily.

THE BRIEF 



ROYAL MAIL

Parcelforce online 
banner concepts

Get across the benefits of choosing 
Parcelforce over its competitors in 
a short banner sequence. Alongside 
an art director, I created a choice of 
concepts that highlighted the benefits 
of choosing Parcelforce.

THE BRIEF 




